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WEBINAR HOST

VICTORIA BURNS

Marketing Manager | ‘ , ‘
i\ Connect on Linkedin—



https://www.linkedin.com/in/victoriaburns1/

JONAS

CLUB SOFTWARE

As part of the Jonas family of brands, we support
clubs through two web solutions — ClubHouse Online
and MembersFirst — both focused on helping you
strengthen your digital front door.

clignio e MembersFirst



Today’s Agenda

01

Benefits of a Strong Website

Maximize engagement and enhance
your club's online reputation.

03

Digital renovation stories

Witness tangible transformations
and the power of modern design.

02

A need for redesign/updates

Essential elements and best
practices for a strategic website.
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Benefits of a STRONG Website

Maximize engagement and enhance your
club's online reputation.



BENEFITS OF A STRONG PRIVATE CLUB WEBSITE
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3 Years

The general rule of thumb
is 2-3 years and we see 3
years on average in the
club industry.

How often should
you redesign your

ita?
website It Depends

Has your club made major
improvements or have
there been complaints?
Did you cut corners
because of timing or
budget?

Investment

Are you planning for
something coming? Or
want to make sure you
don't rush launching the
vision you have?



We have set a standard at TCC to refresh elements
on our site every two years, in year three, start
planning for a redesign and launch a new site

every four years. We plan for post-launch
projects to stay up-to-date and
position ourselves for success.

Jackie Singleton
Director of Community Engagement
The Country Club

Brookline, MA



Most common reasons

for website redesign

e Youjustdon'tlikeitand needa
refreshed look

e Newlogo/ new color pallet

e The content needs a new layout

e You have a New Team, New Committee,
or New Board

Your goals are changing

You are using antiquated software
Subjective "Everyone else is doing it."

New renovation/capital improvement project
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A NEED for Redesign

Essential elements and best practices for a
strategic website.



The average time spent on a website page is 54 seconds.
- HubSpot

Half of internet users say that they use website design as

a factor to formulate their opinion on a business.
- SEMRUSH

88% of online users won't return to a site after a bad experience.

- Hosting



Members First ndstar on Naples Bay  Desi ) Danny Moore Vision Board

Aligning Vision & Design

o Align digital presence with identity

o Useredesigns for brand consistency

e Reinforce brand across all touchpoints
e Establish a cohesive visual style
e Strengthen recognition through design

PRIMARY

LEARN MORE




Integrate Your Brand into
Every Detail

o Align digital presence with identity

o Useredesigns for brand consistency

e Reinforce brand across all touchpoints
o Establish a cohesive visual style
Strengthen recognition through design

Qur Paradise
Awaits You




User Experience Purithiolf

Pure Golf

kgitis'd  Our course is as enjoyable to walk as it is to play, with details that

= .
show the time and care given to complimenting this incredible land. \

Responsiveness: navigation menus, EXPERIENCE OUR COURSE -
buttons, forms, and photo/video displays
Interaction & movement

Speed of pages & images loading
Accessibility

Copywriting tone “the language you use”

START PLANNING YOUR WEDDING

For the Bride and Groom

A DAY AT CRESTMONT

WCAG 2.1AA

Web Content Accessibility Guidelines


https://www.bartonhillscc.com/

B GOLF LAKE LIFE
=

Importance of R
your Navigation ‘

Website users spend an average of
6.44 seconds focused on the main
navigation menu. -CXL

H O RS CASEEEEREB-AY RESORT



o
ABOUT - MEMBERSHIP CONTACTUS CAREERS GOLF MORE

+ Swim +Dive Team - Deadline to Registeris Wed June 26th X

A Q CONTACTUS CEDARDALE HOURS & MEMBER PORTAL

ABOUT US MEMBERSHIP ACTIVITIES HEALTH * FlTNESS NUTRITION + WELLNESS YOUTH

ABOUT US CLUB LIFE WEDDINGS & EVENTS | Member Login

OUR STORY GOLF LIFESTYLE MEMBERSHIP ‘ © 81° ’ © CONTACT ’ @ GUEST INFO LOGIN

Q Home~  Membership Golf Special Events Amenities Contact Us Member Login




ey

Our Story
CGolf
Lifestyle
Join

Host an Event

MEMBER LOGIN

BOOK A TEE TIME

SEARCH SITE

83°

Overcast Clouds

CLUB HISTORY & CHAMPIONSHIPS
BROOKLINE YOUTH FUND
CAREERS

CADDIE INFORMATION

Member Login

Il



Formatting & Layout

Integrate Your Brand in Every Detail



Examples of Reinforcing

Your Brand

WELCOME TO

Steelwood Country Club
&
Steelwood Countrty Club is your exclusive escape from everyday life

Enjoy the many Amenities of the clubhouse, Play 18 holes on our award:winring golf

course, and unlimited fishing and hunting for the whole famlly.

READ MORE

é‘teelwood
— 2~

LOCAL FISHING CORPORATE
Lorem ipsum dolor sit amet, consectetur Lorem ipsum dolor sit amet, consectetur Sed do eiusmod tempor incididunt ut labore
adipisicing elit, sed do eiusmod tempor adipisicing elit, sed do eiusmod tempor et dolore magna aliqua. mtempor incididunt
incididunt. incididunt labore et. ut labore et dolore magna aliqua.
READ MORE READ MORE READ MORE

Jikee

STEELWOOD LIFESTYLE

Bcupe Everyiay

Steelwood Country Club
N

Excats AtSteehwood




Examples of Reinforcing
Your Brand




Island Life 5%;1 v %’?Mmfﬂso

T BEACHES Beautiful Private Beaches

Delight in the warmth of the Bermudian sun
while relaxing and unwinding on one of four
32 ) DINING private beaches: Long Beach, Baby Beach,

Frick's Beach, and Windsor Beach

£ ) TENNIS EXPLORE LIFESTYLE

Too much text is
bad. Find better
ways to convey it.

GOO0D

Typography
Union of jargon, marketing,
~— SEO Terms

Calls to action for
immediate engagement

bout Prestige Golf & Country Club

Welcome to the Prestige Golf & Country Club, the best golf and country club you will ever find in
this part of the country. Founded over 100 years ago, in the early 1900s, our club has a rich
history that dates back to a time when golf was just gaining popularity in the region. Over the
decades, we have grown and expanded our facilities, always with an eye towards preserving the
past while also looking to the future. Today, our club boasts a top-rated golf course, a
world-class clubhouse, and a variety of amenities that cater to members of all ages.

Our golf course is truly a gem. Designed by the renowned architect John D. Fairway, it meanders
through rolling hills, lush forests, and pristine water features. Golfers of all skill levels will
appreciate the challenging layout and meticulous maintenance. But|the golf course is not all we
offer. Our clubhouse is a hub of activity, offering fine dining, a fully-stocked pro shop, and
various social events throughout the year. For those who prefer racquet sports, we have a
state-of-the-art tennis complex. And let's not forget our swimming pool, which is a popular spot
during the hot summer months.

Being a member of Prestige Golf & Country Club means more than just access to outstanding
facilities. It means being part of a community, a family. Our members form close bonds and
lasting friendships. We pride ourselves on being inclusive and welcoming to everyone,
regardless of their background or level of experience with golf. So, whether you're a seasoned
pro or just picking up a club for the first time, you'll feel right at home here.

Join us and become part of the Prestige Golf & Country Club legacy.




Renovations

SNEAK PEEK

©LDE CYPRESS UNVEILS
TRANSFORMATIVE CLUBHOUSE
RENOVATION

RANSFORMING TRADITION WITH MODERN LUXURY

UNWIND IN STYLE WITH
FRIENDS, FRESH BREEZES AND
BREATHTAKING VIEWS

OMMM' Bﬂu' and,

Tevrace

The Club expansion will include a brand-
new full service kitchen to enhance the
casual outdoor dining experience, with a
pizza oven to prepare artisan-boked pizzas.
The outdoor spaces will feature expanded
olfresco and covered dining, a new outdoor
bar and stylish lounge areas will overlook

the scenic golf course and surrounding

preserves. This area is perfect for savoring
CREATING LASTING MEMORIES IN A RELAXED
AmospiRe

Tie Bar and Wembers' Grible
Boom

delicious food and drink, listening to live
music or watching sports on the outdoor

TVs.



https://www.oldecypress.com/

Custom
Projects That
Strengthen A
Club’s Brand

®

Driving Prospect Engagement Throu

8 Jonas Club Software

> ——

bl |
gh Digital Marketing Campaigns | Melisssa Hansen

= N4

' prospectivefmemb TSRS

Digital Marketing Success—



https://vimeo.com/1121556473/8f5520a039?share=copy&fl=sv&fe=ci
https://vimeo.com/1121556473/8f5520a039?share=copy&fl=sv&fe=ci

Marketing
Strategic, Branded, Effective




Where Clubs Struggle
With Marketing

Clubs don't think they need marketing.

Content feels generic or disconnected from brand story.
No clear digital campaigns -» leads leak out.

Follow-up inconsistent » prospects drop.

Onboarding is outdated » members disengage early.




. . . e [anding pages — capture interest.
Digital Campaigns e [hank you pages + content offers —
— Campaigns that deliver value.

Convert e Automated follow-up — keeps
prospects engaged.

From clicks to conversations



Olde
| Cypress

MEMBERSHIP GUIDE GET THE GUIDE

First Name® Last Name®
E !

/O, ing

 Tennis, Pickleball and Junior Programs for kids. GET THE GUIDE
* And much more.

Welcome ta The Clas at Oldde Cypress

Explore o
events, championship golf ennis, pickleboll and o cutfing-edae fitness center. Youll
uickly earn why Olde Cypress stonds out os one of the most dynamic privte clubs in
Naples.Join us in celebration and discover e joy of membershis!

The true oy of the Cypress Cup yeor over year is thot are
of each day. My guest and | hove areot fun, regarclies f we play well because of Stog Night and with our spouses
o the Awords dinner

GET OUR FULL GOLF MEMBERSHIP GUIDE

u« Carl Smollinger

dberhio ot The Clib at O'de

DIGITAL MARKETING CAMPAIGNS


https://www.oldecypress.com/
https://www.oldecypress.com/

Sustained Lead Generation
with Real ROI

Olde Cypress Campaigns:
« Associate Membership Brochure —
1,250+ leads since Oct 2022 (~40 per month)

A Full Golf Membership at The

offers much
pn y golf - we A0 NG N —

Club at Olde Cypre
ore than

- Lifestyle Brochure — 350+ leads since Oct 2023
(~30 per month)

« Full Golf — 180+ leads since Mar 2025 (~45 per
month)

Nashawtuc (Mar 2025 launch): 428+ leads
(~85 per month so far)

Cedar Hill (Apr 2023 launch): 1,700+ leads from a
single Sbk investment, still active after 2.5 years

CONTENT OFFERS



WEDDING CEREMONY DETAILS ANDOVER

Ourweddi o - » : P backaup
location

WEDDING CEREMONIES f_f“’;’“im TIMING

301 mmymaynmh.v'nnafymnupﬂanwmmxhbl .
Saturday Morning

Askyour Event Manager for time availability

Saturday Evenings

4:30PM-5:00PM

Monday-Thursday

Askyour Event Manager for time availability

Outdoor Gardens
Ask your Event Manager About OffSeason Indoar Ceremanics

ANDOVE
e b AT ANDOVER COUNTRY CLUB

EsT 1925

1o hange

S & RECEPTION TIMING

£ * o ¥ : - Our room rental rate covers:
(; et WC d di n g [y \ p ; J . ighting, dance floor(s), floor length linens, napkins, gold Chiavart ﬂm

at the Linens & Room Enhancement Page for more details) Photos by Perla I
fmages

Packages

§SOUR ROOMS FOR FRIDAYS,

SATURDAYS ¢ SUNDAYS
(Capacity)
Andover Country Clu ssted exceptional wed; Trumpeters Room (125)
our tradition of excellence in serviee. The stunning & 3 - gy Andover Room (250)
Last Nume make our venue the perfect place for your i s & Ballroom (550) ANPOVER

ot all about planning r wedding here at ¢ A R RooM FOR MONDAY-THURSDAY
Trumpeters Room (125)

BAR SELECTIONS

Email Address Cognac
« Hennessy~
« Courvoisier~
Cordials
Midori
Irsh Mist
Galliano
Kahlta
Chabord

SATURDAY EVENING TIMING

On-Site Ceremony Reception Time Frame
With elegant ballrooms, stunning views, and exceptional catering, Andover Country Club has been a favorite So0PM-1000PM

ing destivation o greatrBastonconples o over 100 s ou haveavision, and wehave the weddng

Off-Site Ceremony Reception Time Frame
6:00PM-11:00PM

s and more

Al Fields Required Interested in a Weekday Wedding? Inquire on our w

MIT

BEB Liguaur~
Grand Mamier-

ed
Angeline Cabernet Sauwvignon
Angeline Pinot Noir

« Homitos Reposado
Absolut Gitrus « Patron~

Titos Rum

* Ketel One- « Bacari

« GreyGoose- « Captain Morgan

« Malibu

« Myers p,

‘White

Angeline Chardonnay
Angelini inot Grigio
Angeline Sauvignon Blanc

Rosé
Angeline Rosé of Pinot Noir

Al ot 2% g, o chrgs st

M..‘anﬁ.mm/‘/m; AR e b
without otc, “Mests and egge may be cooked toorder, iwever the
nots thatConsuming v o underaoked meats,poulry, mﬁnﬂ
shalfsh, oreggs may increase sk of food bornetness

CONTENT OFFERS


https://www.andovercountryclub.com/
https://www.andovercountryclub.com/
https://www.andovercountryclub.com/
https://www.andovercountryclub.com/
https://www.andovercountryclub.com/

Driving Prospect Engagement Through Digital Marketing Campaigns | Melisssa Hansen

Jonas Club Software

Competitive ©
Edge

<JoJo

(8 Holes o& Championshify @nl&

Keeping Club Brands
Top of Mind

O @ % G Cg i vimeo

Digital Marketing Success—

£2.0lde
L Cypress



https://vimeo.com/1121556444/43c4dffadf?share=copy&fl=sv&fe=ci
https://vimeo.com/1121556444/43c4dffadf?share=copy&fl=sv&fe=ci

Digital Campaigns Driving Real
Engagement in the Club Industry

*l. Melissa Hansen &> - 1st
“ Educating & Inspiring Membership and Marketing Directors in the Private Clu...

1d®
% Champagne with this Campaign, thanks to MembersFirst %y

We officially added another piece of gated content to our website this month and
the leads are FLOWING in! | love making the prospective member journey easy and
giving the buyers an opportunity to grab the information they are looking for.

Best part? With gated content | get their information in exchange and | am able to
follow up (follow up, and follow up).

This campaign would not be a success without my dream team, Sean Bleyl &
Victoria Burns, Jarrod Fitzgerald and Brendon Albrizio. Ya'll killed it!
Cheers to Q1, my friends! §

4 comments

Reactions

View LinkedIn Post - Melissa Hansen w* l\ e ﬁ’@ @ 9 e, a

- @ Celebrate © Comment ) Repost <7 Send

P



https://www.linkedin.com/posts/activity-7305232312131084289-JS1F?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAUhFRUBQXB_40kJ633fDIELG3w4S3M6utI

)

WISTY

New Member
Onboarding
— Creating the

Experience Members
Expect

e Copywriting that connects —
messaging written to welcome and
guide

e Dedicated website/app space —
answers questions before they're
even asked

e Automated email series — keeps
new members engaged early and
often

Early Engagement — Long-Term Success



What Onboarding ‘ ADDISON #?, RESERVE

ADDIS

t 1 cou wansoraer |
e n o 0 s I e A Goll Memberivg entithey The decade of the 1990s saw Paln Basch County's popadation grow in meand numbses and with it came
Merrben are not charged § the need for upscala communies to accommodste he expoctations of hese now rosdants, many of

" wham came from the noeth oking for 8 Flonda paradise. With this in mind. two long estabished
o senusl tral fees. Golf A companes win impeccatie credentals, Taylor Woodrow ard Kenco, came together to develop what was
days i advence of play. OB @ field in Delray Beach into one most prestigious residential country dub communies in al of
with Florda. Today, Addison Reserve ofers its Membors a ifestyle that features fi ass amenities
Gquiry: 5100000 (tauiy hat aro enjoyed against 3 background of 553 maticulousty landsCaPed BCrs
ONE TIME CAPITAL CONTRE

ctice Began in 1 pe nina-hole goif courses, designed by ane of the game’s premier
OCTOBMR 1, 2018 - DECINE u satisfy ol handicaps, presentng & chaliengs whi
being fair and forgiving. with wide fairways and multiple 100s. No mattor where you lock on the three
Operating Dues ftaxable) named Redompton, Savation, and Trepidation - you wil ind gentie siopes, subtie comours.
Capital Oums (noe taxablel sparking lakes, and lush native vegetal The towering paims, stately caks, flowerng folage, and
sublr

opical grasses capture the essence of what everyone loves about Florida. The three courses have
Doen rofroshed inCoMporaiing @ state-of-the-art kmigation system, Celobration orass, quarred sock wals,

Quasterly Sarvice G fourtaing and a Ightod watrfal foature.

The houses and Clubhouss in Bw communily were designed as homage 10 visonary architect Add)

A Sports Membeniip entl ¢ b P pociect place for the tevival of

Merrbers ace not charged | Moditarranean architecture. His signature features included barmet-tked roofs, airy logas, ferret towers,
and e natural ntegraton of Ndoor-autdoor Iving. The archiects and buliders who worked on Addison
Resarve supartily evoked the romance of Okd Paim Beach as expressed through the genius of Addison
Mizner, bringing an elegance that was both practical and appealing

“Wha! drow me 10 Addison Resenve was the ncredibly sinking Madscaping and enwreemont that groats
You wivn you come tvough the oate. 1T is ke & park, And them is nol ot CAD W *

o i Bt Murray Cohen. Addison Reserve Member since 2000

Gawity: $55.000 (iauiyl From the moment you $8p ino e spacious entrywiry, every detai makos you foe! 1ke you have retumed
10 e workd of Od Florida chamm. Theough the years, the Clubhouse has soen socil events. of every kind,
ONE TIME CAPTAL CONTRE dary cefebraions and theme parties 1o pervate a¥lairs Ske wecings and anniversary and bithdary
OCTOBER 1, 2048 —DECENE
house & the
Operaning Dues taxsble) L “ square fool lounge with wraparound terrace features.
ma Vs for sport viewing and Tapas and Sweet Trast menus. There are two private dining rooms
Copital Dues (nom taxabiel """""'T“ 9
2 ’ for special events and meelings and VOuR. the wine room, 15 avalable for chel-prepared and hosted
ntimate dinners. The Qaif pro shoo, ladies’ and men's card Fooms And PALO diNng Arod OVercok e ot
Greens Fees: $70 per persll drning range a7 exquste watartail feature
Quarterly Service Charge

*Members are responubied

*Annual Food & Beverage R

*Gol Guest Fees (per perset i
Novernze —Apid T Ei
May 8 October si5°e
Jure—Sestember 5%

“Cart Fees (per persosy $16

Handcap Fee SI5 per persen/per year frequired)

*Rag Storage Fee: $125 per year

*Locker Fee $126 peryear (whoie) 562 50 per year (hatt)

*Ansual Trad Fee: S1850 for private cart owsers

*Ternvs Guest Feas and Fitaes Guest Fees: (per perion per day) § **Subjmct to SOX dhicount for direct knesge guests

7201 Addisem Reserve Bivd, Dolray Boach, FL 33446 S61637.0004 www 2édsonemierve cc OB R




What Onboarding
Often Looks Like

A Centralized Digital Hub

New Members

At Addison Reserve we are more than just a Family Club.
‘We are a Club Family. Find your fellow new members, or
click on your own name to edit your profile. This list
features all new members who have joined in the last six
months.

MEET THEM »

+ How to Edit My Member Profile & Email Preferences

+ Membership Account Statements & Pay Your Bill Online

+ How to Use Events Calendar

+ How to Use Chelsea Tee Times

Wednesday, Mar 27 Wednesday, Mar 27 Thursday, Mar 28

Tennis - Pickleball Beginner Tennis - Masters Fitness Class - Aqua Fit




What Onboarding
Often Looks Like

Where Everything Lives

Dining at Your Club

sumiT

Dress Code

C 5 . — - c \/
VISIT DINING VIEW OUR MENUS Dress Code




Why This Works — For the Club and the Member

& ®

Central Information Hub Time Efficiency
@gé@ :i
Engagement Booster Resource Throughout

Membership



AUTOMATED EMAIL SERIES

3 DAYS 7 DAYS 12 DAYS
@ > & > @ 3
WELCOME EMAIL SOCIAL EVENTS GOLF PROGRAM
Letter from BOD, Events calendar, invite Golf groups, tee times,
Introduce NMWC, login to to join events, annual lessons & clinics,
website + app can't-miss events, social important information

club introduction

TYEAR 6 MONTHS 22 DAYS
ANNIVERSARY/REFERRALS NEW MEMBER SURVEY TENNIS PRC
First Anniversary of the club, book a Data collected to improve the Information ab!
reservation to celebrate, onboarding process & overall clubs tennis pr

membership referral programs new member experience lessons/clinics




R, RESERVE

ADDISON

As a Golf Mem
nowned architect Arthur Hills including: no greens
nce of play. golf cart fees or annual t

- dowmload our Goif Guide. The Golf Pro Shop is y

ou are entitled to unfimited usa

igned by
acility, go
erything golf at Addison
oint of act for getting

unlimited

vailable - six days in 3
and guest pol

can make a tee time with our online reservatio side of our website or

ystem available on the pri

our mobile app

| MAKE A TEE TIME

vate ins on fi

consist of

our game at Addison with
tournaments. The practice facili

0.000 sq ft pract

you will be able to hone your touch on and around

GOLF LESSONS & CLINICS

ome Canter wihich is our central hub of information for e Event Spaces

s, account management and more. Find all the important

o visi

you haven't already, be
new members on all things dining,
s and documents contained in this emad and much m

NE

N MEMBER WELCOME CENTER

o in % A

serve Bivd, Delray Beach, FL 33446
this email in your browser

f v @ @ in

yYou il need to create your password using the resef password

7201 Addi=on Reserve Bivd, Dekray Beach, FL 33446 sme and emal address. Follow the Insuctions on the page 1 set
View this email in your browser ' J Z t up your passwond

I you have not yet logged Info the wedsite, you Wil NEed 10 Create your PSSSWOrd using the resel password
Tunction. VISt $1is page and ender your usemame and emall S0aress. Follow the InSTucions on the page 1 set
up yow password.
f w

T201 Accace Roasarve Bhd, Datrwy Bacsct, FL 53448
i (e srrad 1 s Srowser

¥ you e oyt ICpgRD ok She wetate. yOu i nwad &3 Creete oL CEEPEONT LBy S raaet DETTWOTT
function. Via® Ovy pepe mrc! enter your LamTErTe B ered scderz. Folow (he itnctons on e ege & et
o5 your pazTword.



Proven Success with New Member Onboarding

Automated, yet personal. High engagement with real results.

EMAILS SENT

100

From day one builds loyalty for the long term

OPEN RATE

1007%




Building a Branded,
Behavior-Shaping Journey

“We wanted to provide brand
awareness and a plan that benefited
the member and saved time.”

Denise Saari

Membership/Marketing/

Communications
Director




Crafting Your Website Experience

Invite to engage

with your story
Help prioritize through thoughtful
their attention design

Don't overwhelm
your users

Create the first Reduce their
impression learning curve



What is your evaluation of your current
website design?



Does your current website reflect your
brand and mission well or not?



What are the opportunities for
improvement?



Strategy

Download Project Planner—

JONAS

CLUB SOFTWARE

MARCOMM PROJECT PLANNER

Strategizing Member-Centric Communication Solutions

Utilize the MarComm Project Planner to organize a communications strategy that is proactive, member-focused, and
strategically aligned with your club's vision. By planning each step and aligning with broader objectives, your
communications will not only resonate with members but also drive your club’s success forward.

IDENTIFY CHALLENGES / OPPORTUNITIES

List current challenges your club faces regarding member communication. For each challenge, brainstorm potential
opportunities that could emerge from addressing them.

SOLUTION STRATEGIES

For each identified challenge and opportunity, develop actionable strategies. Detail the steps, resources needed, and
potential hurdles.

www.jonasclub.com



https://www.jonasclub.com/excel-at-club-marcomm/
https://www.jonasclub.com/excel-at-club-marcomm/

CLUB MARCOMM TASK ORGANIZER

Your Comprehensive Task List Tool for Streamlined Club Communications

Membership Engagement Tasks ' Prospective Member Management

Daily checklist . 1st/2nd/3rd prospect follow up
Post-tour follow-up Tour

Invite new member to meet & greet Post-tour follow-up

Connect with referring members Send application to contact

Attend member event Future joining interest follow-up

Member retention touchpoints Schedule a member interview
Schedule a prospect cocktail party

Add In Your Own Tasks Add In Your Own Tasks

Download Task Organizer—

Club Administration Coordination

« Prepare file for Board Meeting
« Notify staff of tour & upcoming details
* Prepare new member welcome basket
« Prepare acceptance letter

gy Start organizing your
Internal team meetings club Marcomm
workflow today!

Add In Your Own Tasks



https://www.jonasclub.com/excel-at-club-marcomm/
https://www.jonasclub.com/excel-at-club-marcomm/
https://www.jonasclub.com/excel-at-club-marcomm/
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A Digital Renovation Story

Witness tangible transformations and the
power of modern design.



Great websites come about when
the process is a collaboration

MembersFirst

More than a redesign.
A digital renovation.

Behind-the-Scenes
Video Series

Watch Now—



https://www.jonasclub.com/flcmaa-website-redesign/
https://www.jonasclub.com/flcmaa-website-redesign/

A Reimagined Digital Home for Members

Earl Grey Golf Club Christa Abbott

Calgary, Alberta Director of Marketing &
Communications



http://earlgreygolfclub.com
http://earlgreygolfclub.com

Creating a One-Stop Hub for the
Member Experience



http://earlgreygolfclub.com

Creating a One-Stop Hub for the
Member Experience

ABOUT MEMBERSHIP CONTACTUS CAREERS GOLF WEDDINGS & EVENTS

Front 9 Slopes & Rating

HOLE

I Black

I Black/Blue

I Blue

Blue/White
White
White/Gold
Gold

I Family

Family/Gold

PAR

Men's

Handicap
Women's
Handicap



http://earlgreygolfclub.com

Creating a One-Stop Hub for the
Member Experience

BE PART OF OUR COMMUNITY



http://earlgreygolfclub.com

Tools That Transform the Member
Experience

Mon-Thu 9am-4pm

Fri 9am-12pm
Sat/Sun Closed
VIEW FULL HOURS

— | ] | |

= — — i | (] |
QUICK LINKS

1 Column 1 Column Full Width 1 Column Full Width 2 Column 30/70 2 Column 50/50 2 Column 70/30 CHO Blog template Dining Module DiningSearch Edit Roster Event Management: Events Module

Login 2015 Calendar Responsive

SIM & TEE BOOKINGS

Member Member Member Validation Module with Passthrough Pdf Viewer Roster Site map Statements with

Confirmation Registration property Property EVENT CALENDAR
STATEMENTS

2025 SEASON GUIDE
NEWSLETTERS

STAFF DIRECTORY




Immediate Impact and
Brand Alignment

e Strong brand alignment across all digital touchpoints.
e Fewer member inquiries — members now find what they need independently.
e Positive feedback frorn members and staff on navigation, design, and clarity.




Building on Integration and
App Enhancements

Transition more departments from third-party tools to Jonas Club Modules for
better integration and time savings.

Leverage premium mobile app features to deepen engagement and capture
data-driven insights.

Continue improving the digital connection between staff workflows and
member convenience.



“Simplicily is the new
luxury — when
members can navigale
with ease, vour brand
promise comes Lo life.”




A Reimagined Digital Home for Members

Grosse Pointe Yacht Club Alexa COOIe

Grosse Pointe Shores, Ml Membership Director
gpyc.org



https://www.gpyc.org/
http://gpyc.org
https://www.linkedin.com/in/alexa-coole-020491222/overlay/about-this-profile/

Setting a Vision for a True Digital
Extension of the Club

e Create a user-friendly, intuitive, and welcoming digital experience that mirrors the
in-person club environment
e Overcome low member engagement and awareness of the old website
Build a platform that feels like home — simple, efficient, and enjoyable to use
e Treat the website as both a communication hub and a reflection of the club's brand and
standards




Bringing the Member
Experience to Life

® Guest Info @ Contact & Member Login
OURCLUB WATERFRONT LIFESTYLE EVENTS MEMBERSHIP

WHERE YOUR DREAMS BECOME REALITY
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Finder



https://www.gpyc.org/

Bringing the Member
Experience to Life

® GuestInfo ¢ Contact & Member Login

OURCLUB WATERFRONT LIFESTYLE EVENTS MEMBERSHIP

MEMBERSHIP

Our esteemed membership community is thoughtfully curated by our Board of Directors to uphold the legacy and prestige of our Club. Available by sponsorship only, membership at GPYC provides access
to our historic facilities, including the Clubhouse and dining areas, the harbor, pool, tennis and pickleball courts, paddle tennis house, Bowling Recreation Center, and Fitness Center. Members also enjoy
exclusive Club-hosted social events, the opportunity to host private gatherings, and access to other distinguished clubs worldwide through our reciprocal program.

REQUEST A TOUR

e

MEMBERSHIP CATEGORIES

Active members have access to all Club facilities and amenities, including a
wellin the Harbor and voting privileges.

Social members have full Club privileges except well- renting in the Harbor
and the right to vote.

Legacy members are children of a GPYC member with access to full Club
privileges except well-renting in the Harbor and voting privileges.

Non- Resident members do not have their main residence or place of



https://www.gpyc.org/
https://www.gpyc.org/

Bringing the Member
rience to Life

Expe

® Guest Info

? Contact

OURCLUB WATERFRONT LIFESTYLE

Club Management

A ship is only as strong as its crew, and a crew only as capable as
its captain. For over 100 years, the Grosse Pointe Yacht Club has
exemplified this principle, achieving a perfect blend of world-class
facilities and dedicated staff. Our award-winning combination of
visionary leadership, committed team members, and cutting-edge
amenities has elevated our Club to something truly exceptional.

LEARN MORE >

EVENTS MEMBERSHIP

Board of Directors

The Grosse Pointe Yacht Club is governed by its Officers and Board
of Directors. The Officers include the Commodore, Vice
Commodore, Rear Commodore, Secretary, and Treasurer, with the
Commodore serving as the official face of the Club. Each Director
oversees a specific committee, covering areas such as
administration, finance, boating, and tennis.

LEARN MORE >

& Member Login



https://www.gpyc.org/
https://www.gpyc.org/

Bringing the Member
Experience to Life

@® Guest Info ? Contact
OURCLUB WATERFRONT LIFESTYLE EVENTS MEMBERSHIP

Navigation: Streamlined and intuitive, making it easy to find information without friction




Bringing the Member
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Photo Albums Quicklink: Extends the club’s community
feeling into digital — members relive events almost

Join a committee today!
Whether you're
passionate about
facilities, membership, or
wine, there's a perfect fit
for your interest...

instantly
DOWNLOAD OUR
NEW MOBILE APP

. Celebrate Our Mem...
Visit the Apple App Store or Google Play

Store from your mobile phone and search
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Bringing the Member
Experience to Life

Club Calendar

Hours of Operation

The Grosse Pointer
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Email Archive Filter 3=

Month/Year:

Email Archive: Solves the “l didn’t see the
email” challenge by giving members one-click
access to all communications

Message Group:

Show All

General Announcement
October Membership Posting
In Memoriam: Michael A. Meda
New Membership Incentive
A Message from the Commodore
New Date - Celebration of Life: Kishor Oza

In Memoriam: William J. Champion Il

eNewsletter

The Weekly Buzz - October 21
o =
() A & &8 =

Home  Reservations  Profile  Calendar Menu

11 @] <

EMAIL ARCHIVE

View All
Select Year: Select Month:
2025(135) v October e

GENERAL ANNOUNCEMENT
Date Time From

10/10/2025 4:30 pm Grosse Pointe Yacht Club
10/10/2025 3:00 pm Grosse Pointe Yacht Club
10/8/2025  4:00 pm Grosse Pointe Yacht Club
10/6/2025 3:00 pm Grosse Pointe Yacht Club
10/4/2025 10:00am Grosse Pointe Yacht Club
10/2/2025 10:58 am Grosse Pointe Yacht Club
ENEWSLETTER

Date Time From

10/21/2025 6:00 pm Grosse Pointe Yacht Club
10/16/2025 6:00 pm Grosse Pointe Yacht Club
10/14/2025 6:00 pm Grosse Pointe Yacht Club
10/9/2025 6:00 pm Grosse Pointe Yacht Club
10/7/2025 6:00 pm Grosse Pointe Yacht Club
10/2/2025 6:00 pm Grosse Pointe Yacht Club

788 Lake Shore Rd

Subject

October Membership Posting

In Memoriam: Michael A. Meda

New Membership Incentive

A Message from the Commodore

New Date - Celebration of Life: Kishor 0za

In Memoriam: William J. Champion Il

Subject

The Weekly Buzz - October 21

Your Weekend Ahead-October 16-19
The Weekly Buzz - October 14

Your Weekend Ahead-October 8-12
The Weekly Buzz - October 7

Your Weekend Ahead: October 2-5

THE GROSSE POINTER >



Turning Familiarity
Into Engagement

Grosse Pointe Yacht Club’s redesign proves that when
your website feels familiar and effortless to use, members
naturally engage more often. The digital front door
becomes an extension of the community — a place
members want to visit, not just need to.

»»»»»




When members visit your website, does it feel
like walking through your club doors?

P

Grosse Pointe Yacht Club

Watch Now—



https://vimeo.com/1128968640/90567d47ad?share=copy&fl=sv&fe=ci
https://vimeo.com/1128968640/90567d47ad?share=copy&fl=sv&fe=ci

Elevating a Prestigious Brand’s
Digital Front Door

Shaughnessy Golf & Country Club Adam Markus
Vancouver, BC Marketing and Communications Coordinator
shaughnessy.org



http://shaughnessy.org
http://shaughnessy.org

What the Team Set Qut to Achieve

Present updates and key information in a clear, digestible format

Refine the club’s visual language to reflect its elegance and legacy

Showcase the property's beauty and community through high-quality imagery
Create a homepage that serves as an intuitive hub for members and visitors
Simplify access to policies, guest information, and essential resources
Streamline daily-use features like the lineup and event details for quick access

@

Home OurClub MemberInfo Golf Tennis Dining Catering & Events  Fitness

Member Login



Turning Clarity into an Experience

Homepage sections that surface updates and key links and now functions as a launchpad,

reducing clicks to core areas
History reworked into a single scroll for narrative continuity and easier reading

Consistent typography and imagery build an elegant, brand-true feel

@ Member Login

Home OurClub MemberInfo Golf Tennis Dining Carering & Events  Fitness

1910s

Starting The Club

View the History »



https://www.shaughnessy.org/Our_Club/History

Roadmap Items Under Consideration

More individualized member portal experiences by category

- Interactive maps and virtual tours for orientation and storytelling

- Member input loops through surveys

- Feature ideas to extend convenience: automatic bag drop workflows, galleries,
livestream webcam, wine ordering, tennis bookings, online shop, online food ordering

®

Home O

MEMBER LOGIN ~ NEW MEMBER REGIST!




The feeling vou creale
online should mirror
the one they feel when

| they arrive.



C a C
Redefining Digital Reputation on the Main Line

Rendor Valley Country Club Halie Kay Vermillion

Villanova, PA Membership & Marketing Manager
radnorvalleycc.com



http://radnorvalleycc.com

Four Words That Defined the
Redesign

Q| J | &55F OUR CLUB  GOLF  LIFESTYLE ﬁ WEDDINGS & EV 'S MEMBERSHIP

OURCLUB  GOLF  LIFESTYLE WEDDINGS & EVENTS  MEMBERS

:111cy Country Club
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A champio anicured course offering superb r

lanova, PA, Radnor v

Rating

Yardage. Rating




Tradition, Storytelling, and
Modern Utility

OUR CLUB

GOLE LIFESTYLE WEDDINGS & EVENTS ~ MEMBERSHIP

Over 70 Ye Excelle

Emblem of the Ma

The original 257 acre estate was noted as the emblem of
the MainLine. The 26-room stucco-and-stone mansion
served as the home for Franklin McFadden, honorary
consul to Japan in Philadelphia.

MEMBERSHIP




Tradition, Storytelling, and
Modern Utility

?ﬁdl’(@l‘ %/ /6% By the Numbers

RADNOR VALLEY MEMBERSHIP EVENTS AVERAGE MEMBERSHIP COMBINED
FAMILIES PER YEAR AGE MANAGEMENT TENURE

MEMBERSHIP
M T
:«,“,":f:")’f" J g



http://radnorvalleycc.com

Measurable Engagement and
Member Excitement

Over 30,000 logins within the first two months post-launch — far exceeding prior usage
levels.

Event attendance has “skyrocketed” since moving away from manual email sign-ups.
Entire families now use the website and app as a shared hub for activities and
communications

Departments are more connected, saving time and improving communication flow.



Your digital front door
shapes perception
before anyone walks
through your real one.




JONAS

CLUB SOFTWARE

Start vour digital renovation now —

{Or
®

4 A
Pl

Getnspired J Hake Plar



https://www.jonasclub.com/2026-digital-renovation/
https://www.jonasclub.com/2026-digital-renovation/
https://www.jonasclub.com/2026-digital-renovation/
https://www.jonasclub.com/2026-digital-renovation/
https://www.jonasclub.com/2026-digital-renovation/
https://www.jonasclub.com/2026-digital-renovation/

